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PRSA-Detroit wins regional Chapter Excellence
Award for accreditation preparation program

In recognition of its best practices in professional development,
PRSA-Detroit has received a Chapter Excellence Award from the East
Central District of the Public Relations Society of America. This
prestigious award is in recognition of the Detroit chapter's success in
revamping its accreditation examination preparation program and for
sustaining participation among local members.

Accreditation chair Pat Adanti-Joy, APR (left) with PRSA-Detroit’s newest
APRs — Kevin Sangsland, APR, Elin Spahr, APR and Hope Brown, APR.
Not pictured are Elizabeth Jones, APR and Elizabeth Manasse, APR.

“This is truly an honor to receive such an award for our Detroit
chapter and speaks well of our commitment to continued professional
development for our members,” said Roy Richardson, APR, president
of PRSA-Detroit.

The Accreditation in Public Relations, or APR, designation indicates
a practitioner has successfully demonstrated competency in the
knowledge, skills and abilities required to practice public relations
effectively in today's business arena. The APR designation is the only
professional certification program open to public relations professionals.

The APR process includes a readiness review component through
which candidates present a work portfolio to demonstrate their
proficiency in the profession, and a computer examination that assesses
their mastery of academic and practical principles.

When the

accreditation examination in 2003, local chapter leaders were

national PRSA organization re-engineered its

concerned about a steep decline in candidates seeking the distinction.
To maintain participation levels, PRSA-Detroit evaluated the new test
format before rolling out a revised accreditation preparation program.

Under the direction of accreditation chair Pat Adanti-Joy, APR, who
has been actively involved in preparing candidates for more than 20

Continued on Page 4, See Award

BPRS and PRSA-Detroit plan solo practice workshop for Jan. 17

The National Black Public Relations Society Detroit (BPRS)
and the PRSA-Detroit jointly are hosting a special panel workshop
Jan. 17 from 5:30-8:30 p.m. on “Going Solo: Carving Your Niche
in Communications.”

With the goal of motivating and informing attendees who are
considering starting their own business, the session will begin with a
30-minute panel discussion with an overview on key startup topics.
The audience will then break into smaller groups to meet with the
specialists and get answers to their individual questions. Attendees will
have the opportunity to visit with several of the speakers.

Specialists Ahee, APR, president, Ahee
Communications; Carol Cain, business columnist, Detroit Free Press,

INSIDE

include Renee

and host and executive producer of Michigan Matters, a public affairs
program on CBS Detroit and UPN 50; Brenda Reeves, CEO, Reeves
Automated Services; Eric Weiss, attorney, Bassey and Selesko, PLC and
Shaun Wilson, president, Wilson PR.

The meeting will be at the Marriott Courtyard Downtown,
Millender Center, 333 E. Jefferson, Detroit. Tickets are $30 for BPRS
and PRSA-Detroit members and $40 for non-members. A buffet
dinner from 5:30 to 6:15 p.m. is included in the ticket price. To
reserve your spot, please contact Nancy Skidmore at 248.545.6499
or at nskidmore@earthlink.net. Reservations can also be made on
the PRSA-Detroit website (www.prsadetroit.org) and paid via PayPal.
You do not need to have a PayPal account to use PayPal.
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FROM THE PRESIDENT’S DESK

2007 - A time to measure effectiveness
and improve shareholder value

By Glen Foldessy, APR

Thank you for giving me the honor of being your chapter president in 2007.T am

very excited and humbled to be taking on this opportunity. I especially want to thank
) Roy Richardson for his leadership in 2006. During his tenure, our chapter
Glen Foldessy, APR implemented several new initiatives that provided added value to our members. In
particular, his work with the Job Referral committee by taking the process electronic,

and reenergizing the Senior Council — which now has over 22 members.

In 2007, we will continue to build upon these accomplishments and look to broaden our effectiveness in
a number of areas. One of the areas I really want to focus our attention this year is increasing shareholder

value — and keep giving you a reason to renew your membership each year.

But before we can increase the value we bring you, we must first understand what you want and need from
your chapter. The first step in that direction is to develop and administer a membership survey in Q1. We will
analyze and measure those results to determine what we can do better to serve our members. And speaking
of measurement, this will be a year we strive for and gain a better understanding of how you consume chapter
communications and resources.

From the number of times our Web site is hit to whether our e-mail communications are opened. And
when the newsletter goes electronic, we want to know whether people are reading it. So, I guess you could
say the theme for 2007 is going to be measure, measure, measure, learn, adapt and repeat. All of this will be
done with the goal of providing the best level of service possible to our members.

Next year will be exciting—especially as we prepare to host the PRSA International Conference in 2008.
The process to secure the conference wasn'’t easy, but we will be the first chapter in the East Central District
to host a conference in nearly 20 years. This will be an outstanding opportunity to demonstrate what
we've known all along—that the Detroit chapter has the depth of PR talent and resources that are

unmatched anywhere.

Our membership is strong and motivated and I encourage all of you who are not involved with a
committee or council to consider volunteering. If you are interested in helping with one of our chapter
activities, please e-mail me at glen.foldessy@gmacm.com. I will be happy to work with you to find the best
fit. I look forward to working with all of you in the coming year to make a strong chapter even stronger.

(o

Many milestones mark chapter growth in 2006
By Roy Richardson, APR

2006 has been a year of change for PRSA-Detroit. With that change we have new activities and new
leadership. I want to thank you for the honor of being your president this past year. I have had the
opportunity to get to know many wonderful people during my time in office, and I come away with an even
greater respect for the level of talent in our chapter. We are an incredibly talented group of people, and I want
to give credit where credit is due. And that is with you.

I'd like to thank our chapter sponsors for their generous support in a difficult economic environment. Their
support allows us to provide the level of service and programming that makes PRSA-Detroit a first-class
organization. This year, many of our sponsors pulled-double duty and also sponsored the 2006 Michigan
Conference, which was one of the best-received conferences we have hosted. Congratulations to the
Michigan Conference team for an exceptional event that has deservedly earned rave reviews.

Continued on Next Page
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I'd also like to thank our board of directors,
committee chairs and committee members for
their hard work this year. Without their tireless
dedication, this chapter would not be the
success that it is today

2006 Milestones
*The PRSA 2006 Michigan Conference had
more than 350 attendees who gave it

Roy Richardson, APR exceedingly positive evaluations.

*Job Referral is now web-based and the
number of available jobs is increasing.
* The Senior Council has been re-formed and is judging
scholarship applications.

* The Bulletin is on its way to a more full-featured electronic edition.

*We received a Chapter Excellence Award from the East Central
District for our APR preparation program.

* Five members received their APR accreditation this year, which brings
our chapter to more than one-third of our membership earning an
APR or College of Fellows certification.
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PRSA-Detroit wishes to thank the following sponsors for their generous support of the chapter’s programs and publications:
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e Our programming committees - Programs, New Professionals,
Automotive Council and Ann Arbor Council — hosted numerous
well-attended and exciting programs and events.

* We have formed an alliance with the National Black Public Relations
Society - Detroit chapter, and are hosting a joint program in January.

* More than $5,500 was raised for our scholarship fund through our
annual golf outing.
* Scholarships were given to three deserving students from Michigan.
I'd also like to thank JCI Design for their generous assistance with the
Bulletin and Job Referral changeover. Their staff has done a wonderful
job of making this a smooth transition.
Lastly, I'd like to offer my personal thanks to all of you for your hard
work, professionalism and assistance over the past year. You are what
make this chapter great and I am indebted to you for this opportunity

to serve you.
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Award, Continued from Page 1

years, the PRSA-Detroit launched a restructured accreditation
preparation program in 2004, educated chapter members about the
format changes and promoted the new process throughout the chapter.

“Through a series of introductory sessions, e-mail blasts, newsletter
articles and Web site postings, we were able to educate our members
about the changes and maintain the level of interest in the new
accreditation program,” Adanti-Joy said.

Meeting its traditional goal of attracting 15-20 members annually,
PRSA-Detroit enrolled 16 people in the 2004 program and 16 more
in 2005. Seventeen participants are currently undergoing the
accreditation process.

In the last two years, PRSA-Detroit has added 19 newly accredited
members to its roster — the second highest number of accredited
members in PRSA since the new exam format was implemented.

Former chapter president

Former PRSA-Detroit president Bill Quigley, APR, died last month
at his home in Chestertown, Md. He was 71.

Born in Detroit, Quigley attended the University of Michigan
and graduated from Wayne State University in 1958. He served in the
Air Force National Guard before joining General Motors where he
worked for more than 30 years. He retired in 1992 as executive director
of GM’ corporate communications department, and later worked
several years at Anthony M. Franco Public Relations (now Franco
Public Relations Group).

Bill Quigley passes away

Quigley served as PRSA-Detroit president in 1983. Longtime
chapter member Marty Habalewsky, now a vice president at AutoCom
Associates, remembers Quigley as a consummate professional. “T knew
Bill Quigley first as a PRSA-Detroit chapter leader, then as a client at
GM, and lastly as a co-worker at Anthony M. Franco,” Habalewsky
said. “Bill was a terrific people person who knew everyone, and
remembered names like I've never seen before or since. He was a great

PRSA leader”

Annual meeting sets stage for great new year

By: Meghann Janes and Misty Lindon, Eastern Michigan University

The striking architecture and bustling atmosphere of the Detroit
Athletic Club (DAC) may take one back to the bygone era of the early
1900s. However, this year’s PRSA-Detroit Annual Meeting, held at the
DAC on Now. 16, focused on today’s outstanding members, as well as
the bright future of the chapter.

The 200 participants in the 2006 Annual Meeting,
themed “Champions of PRSA-Detroit,” celebrated the chapter’s
accomplishments and looked with anticipation to the new year ahead,
beginning with the election of the 2007 officers and directors.

Glen Foldessy, APR, is the chapter’s president-elect, which he feels is
a huge accomplishment in his career.

“I look forward to working more closely with our members in the
coming year, and to understand their needs so that we can ensure they
are getting a good return on their investment,” Foldessy said.

Other newly elected officers are: Scott Simons, APR,, vice president;
Kim Skeltis, APR, treasurer; and Rich Donley, APR, secretary. Director
include Dan Artman, APR, Wendy Baca, Mark Benner, APR, and Susan
Ferraro, APR.

For future professionals to fill these champions’ shoes, the standards
for excellence are high. Three student scholarships also were awarded.
Wayne State University senior Chrystal Johnson received the Lundy

scholarship, and Michigan State University seniors Kelly Hollingsworth
and Brittney Maurer were given Donald P. Durocher scholarships.
Michigan State University graduate Julia Jaworski was honored with the
Rising Star Award.

The evening then proceeded to the awarding of two very prestigious
honors. Wayne Mielke, APR, was given the Robert Hefty Distinguished
Service Award and John Bailey was inducted into the PRSA-Detroit
Hall of Fame.

Mielke shared of his relationship with Hefty,
his extraordinary service to the chapter and how Hefty inspired Mielke

memories

to PR excellence and giving back to the profession through local
chapter service.

Bailey closed out the evening by speaking about the high level of
integrity the Detroit-PRSA chapter maintains and how integrity
should remain a staple of public relations practice and the industry as a
whole. Bailey also promised that he will not be leaving the world of
public relations anytime soon. After thanking his colleagues for the great
honor of being inducted into the Hall of Fame, he said, “T ask that you
join me in first working hard for yourself and then secondly for our
great profession.”
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Special thanks to the
2006 PRSA-Detroit Annual
Meeting sponsors

Bacon’s Information, Inc.
Mullen
Skidmore, Inc.

J & M Reproduction Corp.
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Roy Richardson, APR, (right) 2006 PRSA-Detroit president, passes the gavel
to incoming president Glen Foldessy, APR.

Photo by Peter Van Dyke

Kim Skeltis, APR, (right) presents the chapter’s Rising Star award to Michigan
State University graduate Julia Jaworski.
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PRSA-Detroit Hall of Fame inductee John Bailey (left) and Robert Hefty Scholarship winners (from left) Chrystal Johnson from Wayne State University,
Distinguised Award winner Wayne Mielke, APR (right) with incoming chapter Brittney Maurer and Kelly Hollingsworth from Michigan State University, with
president Glen Foldessy, APR. scholarship chairman Curt McAllister.
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Don’t miss a “golden’ opportunity to support the PRSA Open

It’s never too early to start thinking about golf, even during the dark,
dreary days of early winter. So, dream about green grass and warm

breezes and mark you calendars for June 14, the date of the
2007 PRSA Open golf outing.
This year the Open will be held at Fox Hills in
Plymouth on the beautiful and challenging Golden Fox. \ m
The course boasts an upscale links style layout designed by

famed golf course architect Arthur Hills — and was voted one

of Golf Digest’s 2003 “Places to Play” Can the John Bailey &
Associates foursome successfully defend their title on a new course?
Come out on June 14 and see if they can win again!

Of course, the real winners will be the college students who will
benefit from scholarships funded in large part by the money
raised by the event.VMS will once again be the Open’ title
sponsor, and other 2006 sponsors have expressed
interest in “re-upping.” Even so, there will be plenty of
sponsorship opportunities available for companies and
individuals that want to support this important event.

Of course, a good turnout is the key to success. So, start

recruiting your foursomes and plan to get your game in shape.
For more information please contact Nancy Skidmore (248.545.6499)
nskidmore@earthlink.net.

PRSA-Detroit Protégé Program: Reflections from a seasoned mentor

By Gabe Werba, APR, Fellow PRSA

Since my public relations experience spans six decades — I started
in 1957 in New York as a writer in the advertising/PR department
of a company in the defense field — it’s difficult for me to say how many
people I have mentored. The first person I remember
mentoring was in 1961, after I became head of that
company’s department. She was a young woman who
eventually replaced me when I moved on.

More recently, I can think of at least four people I
have mentored — but I'm surprised by the number of
people who say I was their mentor whom I didn’t
really think I had mentored. I guess that depends on

Gabe Werba

the definition of mentoring. Whatever it is, I've always been available to
people — whether entry level, young professionals or even seasoned pros.
I've been pleased, even flattered, that they would come to me for advice,
and even more pleased if I was in position to give it.

I stay in touch with people I've mentored except when they’ve
moved out of town — I'm not a great correspondent, unfortunately. We
stay in touch, getting together occasionally for lunch, as friends, each
interested in how the other is doing. I don’t think of myself as their
mentor, but they often seek advice, and I'm pleased when I'm
in position to give it.

I think the most important quality of a good mentor is to be
both a teacher and friend. As mentors, we recognize that if we've
been lucky enough to have been granted some measure of success
in our profession, we owe it to that profession to give back to it.
And one way, certainly, is to help others, to enhance their level of
professionalism, to make sure that each generation builds upon the
experience and expertise of the previous one.

Without such recognition, that most important sense of duty to help
others will be missing. On a working level, the mentor should
be available to the mentee, listen to and empathize with the mentee, and
understand and try to meet the mentee’s needs — through personal
knowledge based on the
or introductions when the mentee is ready to move on.

advice, or mentor’s experience,

This is pretty much the role I hope I am playing with my mentees.

In the past, the role as I experienced it was never defined. Its success
— or lack of it sometimes — depended on the relationship established
between myself and the mentee. What I find interesting about the
Protégé Program is that it attempts to develop a reporting structure that

B

Students from Wayne State University and Eastern Michigan University eagerly
take notes at a recent PRSA-Detroit Protégé meeting.

should lead to determining best practices.

As a final thought, I believe the program is invaluable. It provides the
mentee with ongoing support to succeed in his or her career,
and it enables the mentor to make a contribution to our profession
as well as provide such support to an individual who, I hope, will
also help others and thus enhance our profession.
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WORTH NOTING

Identity Marketing & Public Relations was selected as one of
“Metropolitan Detroit's 101 Best and Brightest Companies to Work
For” by the Michigan Business & Professional Association. The
company was evaluated based on various workplace issues such as
compensation and benefits, educational and development initiatives,
recruiting and retention practices, and community involvement.

Marx Layne & Co. has been named communications agency of
record for the City of Dearborn’s Ford Community & Performing Arts
Center, the largest municipally owned recreational complex in North
America, and for Atlas Oil Co., the number one fuel distributor
in Michigan.

Eisbrenner Public Relations has expanded its global reach with
the addition of three new partners to IPREX, the firm's international
network of public relations agencies. The new partners include Lead
Communication SRL, Milan, Italy; Silvia Pendas de Cassina, Mexico
City, Mexico; and, The Ulum Group, Portland, Ore. The expansion
further enhances the value and support IPREX firms provide to clients.

John Bailey & Associates Public Relations (JB&A) recently
acquired several new clients: DuPont Automotive, manufacturer of a
variety of materials for the auto industry; Spalding DeDecker Associates,
Inc., an engineering consulting firm specializing in infrastructure, land
development and surveying with offices in Detroit, Rochester Hills and
Trenton; and SoftTech Solutions, LLC, an Auburn Hills-based
technology company that provides on-line diagnostic tools, technical
documentation and training for Sun Microsystems hardware and
software through the OnLine! Detective®. In other news, JB&A has
expanded its Lansing public affairs group.

Neil DeVries has joined the JB&A staff as an account coordinator.
He will work on several of the firm’s diverse client accounts including
The North American International Auto Show, Blue Cross Blue Shield
of Michigan, St. John Health, Doeren Mayhew and Federal Mogul.

Sharon Hegarty and Kim Skeltis, APR, will co-lead
Strat@comm’s Detroit office as managing directors. Each has also been
promoted to senior vice president. Hegarty joined
Strat@comm in 2004. She has led the Chrysler Group
account and provided strategic counsel for Altarum
Institute, a non-profit health care research institute.
Skeltis, who recently was elected treasurer of PRSA-
Detroit, joined Strat@comm in 2003 and has
managed accounts including Mitsubishi Motors
North America, Sonic Automotive and start-up
companies Feel Good Cars and Vehicle Production
Group (taxi manufacturer). As managing directors,
Hegarty and Skeltis will oversee Strat@comm’s
Detroit team of twenty-plus employees and roster of
diverse clients, as well as provide a Detroit link to the

Fleishman-Hillard national and international network

Kim Skeltis

to which Strat@comm belongs.

AutoPR has changed its name to The Millerschin Group. The
Auburn Hills agency says the new name better reflects its broadening

client and product mix.

Al Sebastian has been appointed to the newly created post
of director of marketing and public relations at The Guidance Center,
a Southgate-based behavioral health and human services organization
dedicated to the mental well-being of children, adults and families in
Southeast Michigan. Previously, Sebastian was the development &
communications officer at Starfish Family Services, another human
services agency based in Inkster. Before that he spent
nearly 16 years working with the Ilitch family as the
director of community affairs & public relations for
Ilitch Holdings.

Steve Blow and Melissa Kliethermes, APR,
have joined Eisbrenner Public Relations as account
supervisor and senior account executive, respectively.

Al Sebastian

Blow will develop and manage overall
communication strategies — including strategic client counsel, crisis
management, media relations, and message strategy — for many of the
firm's automotive and technology clients. Kliethermes will develop and
manage strategic communications programs, media relations, special
events and industry positioning for several of the firm's automotive and

technology clients.

Lauren Panaretos has joined Detroit-based Franco Public
Relations as an assistant account executive. Panaretos will serve as a team
member on several Franco accounts including Hines Management,
Delta Dental, Roma Café, Renaissance Health and Life, Panera Bread
and The Salvation Army Adult R ehabilitation Center, and will assist in
a variety of public relations activities.

Peter V. Van Dyke has joined Berg Muirhead and Associates as an
account executive at its Fisher Building headquarters. Van Dyke is
responsible for managing multiple accounts for which he executes
public relations strategies including concept development, marketing,
advertisement, event planning and community relations. Before joining
Berg Muirhead, Van Dyke was communications coordinator for the
Detroit Institute of Arts.

John Casey, a longtime public relations practitioner and son of
PRSA-Detroit Hall of Famer Jack Casey, has reestablished what was
once the largest PR company in Michigan — Casey Communications.
Headquartered in Troy, Casey Communications is a full-service
public relations firm specializing in broadcast and new media. Prior to
reestablishing Casey Communications, Casey was managing director at
Strat@comm Detroit.
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/\/\Oke YOU I'SG']( Earn your M.A. in Public Relations

r M.A. in Advertising from
per{:?CT |y b| ;‘Iichigan Stai:UrS]ivgrsi;
comrortaple.

. Or, take graduate classes of
TI me interest as a Lifelong Education Student

Whether it is event production and all of its intricacies, or eye-catching video

production on an impressive scale, Eclipse Creative stands ready to execute. for a

Evening classes held in

ca reer Metro Detroit at Walsh College

Delivering your message with power and perfection, leaving nothing to chance,
and creating a lasting impression on your audience. Our consultative approach

Novi Campus
starts early in the planning process and continues through until its successful pg ra e

conclusion. So by the time the chairs start to fill, you will already be calm, cool, .
Register now for classes

and ready to impress.
> shining To learn more, visit:
www.aprr.msu.edu

- Click on “Programs — Off Campus”
eclipse ' g -

CREATIVE

MICHIGAN STATE

UNIVERSITY

»» film.video. event production. ), 313.832film www.eclipsecreative.com

THE CREATIVE THESAURUS jci/design VMS - Video Monitoring Services
Southfield, Ml

[}
“ Account Services Representative

Position Overview: Blended Customer Service and Sales
‘Ci position. Contact PR firms and Corporations directly to
J inform them of TV & Radio News Coverage relating to

.. their business. Maintain and grow existing account base.
another name for creativity

Key Responsibilities: Utilize News Monitoring database to
call and e-mail our customers about news coverage they
have received. Provide research for customers inquiring
about news coverage. Write up orders and coordinate
with video production staff. Grow existing account base
by calling out on prospective customers.

jCi noun 1. jcidesign exists to create
well-conceived and visually innovative designs that easily
communicate complex messages. Strategy jcidesign
establishes a strategic direction which causes a desired
reaction from a targeted audience Branding jcidesign

creates a brand image that is consistently applied Requirements: Individual must be goal-oriented and
Graphic Design jcidesign develops graphic solutions in self motivated. Ability to multi-task and prioritize many

all areas of print media and web Project Management requests is key. Must communicate effectively over the
jcidesign organizes its approach to deliver projects on phone and through e-mail. Strong computer skills required.
time and on budget Must enjoy daily interaction with local members of the

PR/Media Communications industry.

How to Apply: e-mail resume and cover letter to
CREATING NEW SOLUTIONS FOR MORE THAN 25 YEARS pgove@vmsinfo.com
0 o000
vms

25070 Michigan Avenue = 313.561.6280 = www.jcidesign.com
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