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Homeowner Perception vs. Percent of U.S. Homes That
Decreased, Stayed the Same, or Increased in Value, According to
Zillow Q3 Real Estate Market Reports
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Zillow Misperception Index by Region;

Zero Means Homeowners’ Perceptions are in Line with Reality
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Q: If you saw signs of a real estate market turnaround in the next
12 months, how likely would you be to put your home up for sale?
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Q: What would you consider to be indicators of a real estate market
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turnaround?
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months, how likely would you be to put your home up for sale?
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