Increase Your Leads with Better Data tru||a

Update your listing data quality & completeness real estate search
to attract more serious consumers from Trulia

New Trulia listing pages improve traffic quality to your site

After testing various website design modifications, we have updated Trulia.com listing pages to
improve the quality of consumer who clicks over to broker, agent and MLS websites for more
information. Trulia partnered with Threewide to track the quality of traffic sent to ListHub, the nation’s
premier network for listing asset management. The quality of traffic sent by Trulia to ListHub landing
pages improved by 72% in four months, increasing the number of total leads captured on their site.
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Conversion rate of visits to leads on broker/MLS site

Oct. 2008 Jan. 2009 Change
Traffic from Trulia 1.8% 3.1% + 72%
Traffic from all sources* 2.1% 2.8% + 33%

More listing data equals more leads for you
In addition to design changes, Trulia also began

dISplaylng additional property information like Average Consumer Clicks per |_|st|ng
multiple photos, open houses and virtual tours. .
Our analysis show that brokers with the most
complete listing data receive the most leads from
Trulia. Why? First, consumers spend more time
looking at listings with more information. Second,
the default ranking of Trulia search results favors 20
listings with the most data. According to traffic .
analysis, every 10-point increase in listing N 30 o 0% w0 70
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traffic to your site by 5%.

What can you do to get more leads and traffic from Trulia?
To get the improved traffic you want, you must first give consumers what they want -
more details and accurate information!

Make sure your data feed is complete, including all property information, multiple photos
and agent details. Request a customized data feed scorecard by contacting
sales@trulia.com for more information.

Make sure all data is accurate and up-to-date.

Send refreshed data to Trulia at least daily.

Make sure you get the most possible traffic from Trulia. See how your data compares to the quality
being sent to Trulia by your competitors with a personalized scorecard, then improve your feed to
capture more traffic and leads.

*average traffic from 17 real estate syndication sites



